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Q1)Attempt ANY ONE oftheFollowing(1000Words). (10) 

A. What is “Marketing Management”? Discuss various types of marketing. 

B. Discuss the meaning, concept & importance of marketing communication. 

Q2)AttemptANYTWOoftheFollowing(800Words). (10) 

A. State the features & importance of rural marketing. 

B. What is meaning & concept of consumer behaviour? 

C. State objective of marketing research. 

D. Explain the significance of customer relationship management. 

Q3)WriteShortNoteson(ANYTWO). (10) 

A. Importance of Market Planning 

B. Consumer Protection. 

C. Media Management. 

D. New Product development Strategy. 


