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Attempt ANY ONE of the Following (1000 Words) (10)

Explain the Various methods used for advertising measurement and evaluation.

Explain the Various advertising appeal through various stages of PLC

Attempt ANY TWO of the Following (800 Words) (12)

What is internet advertising? Explain it’s advantage.
Explain the steps involved in development of media plan in detail.
Explain the DAGMAR approach in detail.

Explain in detail about communication mix.

Write Short Notes on (ANY TWO) (08)

PR & Publicity
Pre-testing in Advertising
Green Marketing

Surrogate Advertising
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